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INTRODUCTION

asper, in the center of Wyoming, is always worth a visit for fans of vibrant,

walkable, and livable cities. The City continues to develop its riverfront walking

paths, extend the “rails to trails” pa’chway ’chroughout the City, improve the bike
lane network and transit networlz, explore opportunities for art, cul’cure, and recreation,
maintain infrastructure, foster neighborhood excellence, and implement smart growth
principles in its community &evelopment and planning initiatives.

Downtown Casper is the true heart of this community; alive with dining, shopping,
entertainment, history, art, and culture. To compliment this amazing downtown, City
leadership and committed neighborhood stakeholders created the Old Yellowstone
District — a redevelopment area a(ljacent to the downtown core — that will become a
destination for the live, work and play audience.

This publication isdedicated to exploring the Old Yellowstone Districtand its affordable
status as a place for people to live, work, and play, and it’s organized accorclingly. In the
LIVE section, you will learn about the residential opportunities in the reclevelopment area.
Read the WORK section for information on the economic drivers in the community and
insight on running a business in the downtown core. Flip through the pages of the PLAY
section for a look at the community attractions, festivals, and recreational events plannecl
for the Old Yellowstone District.

A land use map and regulating plan are included which detail the City's development
and clesign plans for this reclevelopment area. Let this pul)lication serve as your guicle to the

endless possibilities in the Old Yellowstone District.

Create your own llistory!



Thank you for considering the Old Yellowstone District!!!
OQur City leadership is committed to creating an urban
experience where business owners, resiclents, and visitors
can enjoy a diverse economic environment, neighborhoo&
services, parles, arts and culture, our downtown streets,
and a fabulous walk along our river pathway. We have put
toget}ler a sound master plan to revitalize our core and
engage(l our neighkorhoocl stakeholders in the process.
With the plan in place, the City Council and staff are in a
position to implement the vision for the Old Yellowstone
District. | hope this pul)lication leaves you with a firm
unclerstanding of the City’s commitment to our overall
community and to this neighkorhoocl. Momentum has

been created. We invite you to join us.

Sincerely,

) ieyma] /'/(: 2d AL o

T}lomas O FOI‘S]HI’I(],

City Manager



HISTORY AND VISION

Vision is the POWGI’ O{ S eein g’ ~ Visionaries are the people who
Itis the S€T1S € O{ Si g l’lt take their own vision and malke it

and the a]aility to Plan alle a'(l' create their vision.
It iS tlle ability tO 1' l |ag1ne. The City of Casper 1s a visionary. For the

past several years, the City 1eaders}1ip, staff, and

visible to others. Tlley pllysicauy

countless community volunteers have envisioned
the redeve]opment of the Old Yellowstone District
acljacent to downtown Casper. This redevelopment
planning effort focuses on estal)lishing a new pattern
of land uses and supportive transportation and
infrastructure improvements in the approximately
130-acres of the district. The Old Yellowstone
District used to be a thriving business area with retail
businesses located along the Yellowstone Highway, the
primary arterial to Yellowstone Park. The businesses
not only supportecl the commercial needs of travelers
headed to the Parle, but the area offered industrial
support to the Amoco Refinery which was located
imme&iately west of the district.

A view of the Old Yellowstone District, looking west from South David Street at
= Industrial Avenue, taken during the 1030s (Seymour Bernfeld Collection)



-
Original business located at 300 West Yellowstone Highway, currently
occupiea’ 17y Yellowstone Scooters and Corner Uplzo/stery, ear/y 1930s
(Casper Co”ege Archives)

The area declined over time due to shitting

traffic patterns and the ultimate closure of the
Amoco Refinery. The Yellowstone Highway
became obsolete when 1st Street to the north was
improved and designate(t the state tligtlway. This S
de-emphasis of Yellowstone Highway resulted in = RUST!

L e

a decline in traffic volumes.

our community is essential to its survival. While retail

City leaders recognize that balanced growttl in

ctevelopment along the borders of this community offers
needed services to resictents, the downtown core of any
community must continue to thrive economically. It is
the heart of who we are, and what holds us together as a
whole instead of many separate parts. The Casper Urban

Renewal Agency created a comprehensive master vision
in 2002 that examined how to revitalize the Old Yellowstone

District t)y encouraging the reinvestment t)y property owners in

* The City of Casper, ttlrougtl its Metropolitan Planning
Organization, plans to increase street comnectivity and
pe(lestrian activity in the Old Yellowstone District. The 12ey

the area, the utilization of infill and mixed-use developments, the planning principle is to balance transportation needs with

uplzeep of historic t)uilctings ttlrougtl tax incentive programs, and community vision. There must be a balance struck between the
the recruitment of complimentary commercial and residential pectestrian waltzal)ility and l)icycling in the redevelopment area,
and the demand for streets to enhance traffic circulation.

area. * The t)eauty of the North Platte River is olaviously a critical
component of the Old Yellowstone District appeal. The

businesses to fill the needs of target customers in the downtown

Ttns vision 1s to create a mlxett—use, m1xeot—1ncome area. Here S

how the vision will be implemented: City recognizes how important it is to reconnect value to the

* The community has expresse(t how t)attly it wants additional
retail, entertainment, and restaurant opportunities. In order
to support these commercial visions, we must increase the
density of people living downtown — rooftops before retail.
We must set the stage for as much residential ctevelopment
as possi]:)le. To accomplistl this, the City has clevelopect a new
regulatory structure to support mixed-use (tesign ttlrougtlout
the Old Yellowstone District. Housing will be encouragect at

various price points.

riverfront area in the Old Yellowstone District and maintain
putjlic access. The vision is to meet the desire for an urban

waterfront litestyle and compliment the downtown experience.

¢ Public participation in the ptanning process for the

redevelopment area will be ongoing. The City has hosted
numerous public open houses, workshops, luncheons,
website upctates, and newsletters to ascertain the issues
and opportunities in the rectevelopment ptan, and upctate

stakeholders on the progress.



(Leﬁ) Inside Carol Martin’s hair salon at 013 West Ye/’owslane; (Riglzt) Inside Shawn and Shane Rivetts Ioft residence
(Bottom) This arfginal business located at 355 West Yellowstone I Iiglzway — Clmppfng Motors (I late 1 020s) was replacec] l?y Trfpeny Motors in
the late 1000s and is currently occupied by the Yellowstone Garage, a historical car museum owned by John Huff (Casper College Archives)

. Lan(lscape architecture and pul)lic art will be used as another &evelopment
tool of the City. Landscaping is plannecl in the transportation infrastructure,
streetscapes, way {‘incling signage, and pul)lic areas. Features like poclzet parlzs

and waterfront clesign will be used as a ca’ca]ys’c for new investment.

A variety of {'inancing' programs and partnerships will fund the vision. The City
will assist with infrastructure cleve]opmen’c. Federal tax incentive programs will be
utilized, in connection with private investment, in the redevelopment of historic
buildings and the creation of new mixed-use developments. Federal and state
loan programs will offer attractive interest rates for business expansions. Our
local ljanlzing community has been educated about the City’s vision and funcling
programs, and they are already Worlzing with creative and traditional {‘inancing

packages on several business ventures in the Old Yellowstone District.

Private development and investment will be the clriving force in the
re(levelopment. The City recognizes that these private clevelopers are visionaries,
and we applaud them. They will be our partners throug}lout the

clevelopment of this project, and will share in its success.

The community and neighl)or}loocl have a vision.

The City of Casper has a plan to pllysically create

that vision. Our City leaclers}lip is committed and
united in their vision. Our community partners
are lznowledg’eal)le and informed. Resources are in
place. We are ready to implement our vision and

invite you to join us.




Automotive

REMEMBERIN

|

Olcl Yellowstone
District housed the

original car dealerships in Casper and the gas stations

c

which serviced the main road to Yellowstone Park. This place 12eeps me
young at heart with all of its history.

I have many fond memories of hanging out in the Old Yellowstone
District as a kid. I'd trim trees, fish along the banks of the North Platte
River, work with my uncle at Casper Auto Supply, and wait for my dad
to piclz me up at the end of the (lay. We'd pop into Wyoming Hardware
for a quiclz look at the shotguns (Dacl eventually bought me my first
12-gauge there which I remember to this day), and then we would talk

about our clay on the drive home.

Paul Meyer

Owner,
Wyoming Automotive

W.F. Wilkerson started Wyoming Automotive in
1920. He openecl the location at 628 West Yellowstone
in 1939. He opera’ced itfor 40 years. [ was asked to run that location
when I was eighteen years old. I had five gentlemen reporting to me
who were all over the age of 65. Wow, t1'1ey taught me a lot about
cars, hard work, and life. | ]:)ought the businessin 1978. In 1993, I
moved the business across the street into a new })uilding, the former
BF Goodrich tire store, and we've been here ever since.

The Old Yellowstone District is diverse, warm, and welcoming.

It is a small-town environment nestled within a Ligger—city

environment. l)elong’ in this neiglll)or}loocl."




Ona lieaitily note, Casper is very focused on the health-care needs

of the community. A variety of options are available for primary,
seconctary, and specialty care at cutting—ectge medical facilities.
Elkhorn VaHey Rehabilitation Hospital
(evrii.ernestilealttl.com)
Mountain View Reg’ional Hospital
(mountainviewregionaihospitai.com)
Wyoming Behavioral Institute (wt)itieip.com)
Wyoming Medical Center (wmenet.org)
Casper - Natrona County Health Department
(casperhealttl.org)

Casper is prouct to have an educated citizenry and an educated
work force. The Natrona County School District serves Casper and
its surrouncting area with a total of 27 elementary schools, seven
junior tiigtl/mict(ile schools, and four senior l'ligl'l schools. (Source:

natronasciioois.org)

Casper Coliege is one of the iargest and most comprehensive
community coileges in the region. There are more than 70 ctegree
programs and 30 certificate programs offered at all times. Casper
Coiiege believes that ]aien(iing a collective network of community
and business leaders with the Coliege’s resources can build a vibrant
intellectual community, filled with creative culture and positive

economic cteveiopment. (Source: caspercoilege.edu)
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Casper averages 275 ctays of sunshine per year. The city enjoys all

four distinct seasons, averaging 87 (iegrees in ]uiy and 32 degrees
in January. While there may be occasional heavy snowfalls, the
winter weather clears up within a couple of (iays. Characterized
as the “comfort zone” t)y the National Weather Service, the low
year—roun(i tlumi(iity keeps summers from t)eing oppressive, and
the clry winter temperatures never seem as cold as in more humid

states. (Source: wrcc.dri.edu)

Transportation

Casper is a regional hub of air, rail, and highway transportation
in Wyoming. Its central location ensures continued industrial,

commerciai, and residential growtil. (Source: ctot.state.wy.us)

Casper’s regionai transportation is overseen l)y the Metropolitan
Pianning Organization (MPO). The MPO is a dynamic agency
responsible for public transit, regional road construction, and
transportation pianning. The Casper Area Transportation
Coalition (CATC) offers public transportation for everyone on a
demand response schedule, and The Bus offers a scheduled service.

Both transportation modes are available tlirougtiout downtown

Casper. (Source: casperareatransportation.com)




The Rivett
Residence #&*
LIVING &=

‘ ‘ in Wyoming, my brother when the opportunity to acquire
R 0 d Shane and I had always a historic building within the
d1S¢c imaginecl 1iving in a vibrant, downtown  District presented itself, we seized it. A two-year renovation

setting. With a number of locally-owned restaurants, Sl’lOpS, project of the 1930’s commercial I)uilcling turned out to be
movie theaters and taverns all within wallzing distance, Casper’s  both challengin and rewarding.
Old Yellowstone District provides the atmosphere that many AS a resuit’ we have imme(liate access

associate with an urban lifestyle. With a central location,

to all the amenities that make
inclucling views of Casper Mountain and the North Platte River, .

the Old Yellowstone District became an obvious choice. So dOWIltOWIl Casper an amazlng
place to call home.”

3 %ﬁ Shawn & Shane Rivett

A\ % _
LY ’)/ / / Businessmen,
A 1Y _l OYD Residents

¥



ECONOMIC 7 DEMOGRAPHIC INDICATORS

Strong economic activity, together with quality of life advantages, is driving population and household growth in the Casper region.

Occupied Household Growth

. City of Casper

2000 Il Natrona County

2007

2017 *74% of Natrona County

households live in Casper

Household Characteristics (2007)

City of Natrona
Description Casper County
% Non-Traditional Family Structure 35% 34%
Avg. Household Size 2.35 2.39
% Renter 31% 27%
% 1-2 Person Households 65% 63%




Nairona
County

Sources: U.S. Census; ESRI,
Inc./GIS Software; Wyoming
Housing Data Partnership;
Belden Associates, Inc.; Leland
Consulting Group

.I“. Population

by Age
(2007)

Median Age: 37.7

Educational
Attainment (2007)

Note: Casper has a percentage of graduates
comparable to the national average. Most residents
over age 25 have attended some college.

College
Graduvate’

237

High School

Graduate
30%

*Undergraduate or graduate
degree included

High School

Graduate
3%

*Undergraduate or graduate
degree included

Household Income

575K

(2007)

Note: The Media HH Incomes in the
Casper Trade Area are slightly higher
than the U.S. average of $48,800

3%

50 - 525K

o
257

$50K - 575K
23%

$35K - S50K
15%

Per Capita: $25,452
Median HH Income: $49,800

S50K - 575K

227

$35K - $50K 7
17%

Per Capita: $24,534
Median HH Income: $51,500

$150K+



MARKET DEMAND ESTIMATES

Market demand for residential, retail and office space 1n the Casper area, combined with strategic pul)lic and private investment, ensures that

the Old Yellowstone District can be positione& to capitalize on niche and destination opportunities which serve the community and region.

Old Yellowstone District Residential Demand (2007 - 2017)

Annual Approx. Approx. Current HHs New HHs Estimated Total Total
Income Rent Home Price in Income by Income Total Percentage Rental Ownership
Range Range Range Bracket Bracket Units of Renters Units Units
Up fo $15K Up o $375 Up fo $75K 13% 1% 811 90% 730 81
$15K - $25K $375 - $625 $75K - $100K 13% 12% 885 70% 620 266
$25K - $35K $625 - $875 $100K - $150K 12% 12% 907 30% 272 635
$35K - $50K $875 - $1,000 $150K - $200K 17% 18% 1,328 20% 266 1,062
$50K - $75K $1,000+ $200K - $250K 21% 22% 1,623 10% 162 1,461
$75K - $100K $1,000+ $250K - $350K 1% 12% 885 5% 44 841
$100K - $150K $1,000+ $350K - $500K 9% 10% 738 3% 22 716
$150K+ $1,000+ $500K+ 3% 3% 221 3% /7 215
TOTALS 100% 100% 7,377 29% 2,123 5,276

Sources: ESRI-BIS; U.S. Census; Casper Area Long-term Regional Transportation Plan; Wyoming Housing Data Partnership; Leland Consulting Group




MARKET DEMAND ESTIMATES, CONT.,

Old Yellowstone District Retail Demand (2007 - 2017)

Locally New Demand Demand Total New
Est. Sales Supportable from HH from Demand
Category Demand (s.f.) (s.f.) Growth Turnover (s.f.)
Automotive $35,750,668 $250 143,003 14,961 18,590 33,552
Home Furnishings $83,075,978 $200 415,380 43,458 53,999 97,457
Electronics / Appliances $68,349,625 $200 341,748 35,754 44,427 80,182
Home Improvement $103,504,554 $275 376,380 39,378 48,929 88,307
Food & Beverage
Grocery Stores $463,158,023 $375 1,235,088 129,218 160,561 289,779
Specialty Food Stores $5,541,627 $350 15,833 1,657 2,058 3,715
Liquor Stores $22,096,003 $300 73,653 7,706 9,575 17,281
Health & Personal Care $62,628,345 $250 250,513 26,209 32,567 58,776
Clothing & Accessories $101,933,569 $200 509,668 53,323 66,257 119,579
Sporting Goods & Hobbies $38,743,781 $200 193,719 20,267 25,183 45,451
General Merchandise Stores $508,953,131 $300 1,696,510 177,493 220,546 398,039
Misc. Store Retailers $53,378,252 $200 266,891 27,923 34,696 62,619
Food Establishments
Full-Service $81,194,974 $375 216,520 22,653 28,148 50,800
Limited-Service $273,653,689 $375 729,743 76,347 94,867 171,214
Specialty Food Service $15,969,382 $250 63,878 6,683 8,304 14,987
Drinking (Alcohol) Estab. $31,332,076 $350 89,520 9.366 11,638 21,003
Sources: U.S. Census; ESRI, Inc./GIS Software; Wyoming Housing Data Partnership; Belden Associates, Inc.; Leland Consulting Group
A. New Demand 1,552,741
B. Plus Demand from Excluced Categories* (25%) 388,185
C. Sub-Total (A + B) 1,940,926
D. Plus Demand from Outside County (30%) 582,278
TOTAL RETAIL DEMAND (C + D) 2,523,203

*e.g., entertainment, banking, professional / medical office, etc.




MARKET DEMAND ESTIMATES, CONT,
Old Yellowstone District Office Demand (2007 - 2017)

10-Year 10-Year Est. Total New
Estimated Annual Job 10-Year Est. % of Job Growth |Demand from Office
Category Jobs Growth Rate | Job Growth | Office Jobs Demands | Turnover (s.f.) | Demand (s.f.)
Agriculture & Mining 2,363 2.0% 518 15% 19,407 4,431 23,837
Construction 2,829 2.0% 619 5% 7,743 1,768 9,511
Manufacturing 2,514 2.0% 550 10% 13,761 3,142 16,903
Transportation 1,123 2.0% 246 20% 12,293 2,807 15,100
Communication 262 2.0% 57 25% 3,581 818 4,398
Utilities 209 2.0% 46 25% 2,864 654 3,518
Wholesale Trade 2,310 2.0% 506 10% 12,645 2,887 15,532
Retail Trade 8,300 2.0% 1,818 5% 22,722 5,188 27,909
Professional Services 1,708 2.0% 374 95% 88,837 20,283 109,120
Services (Non-Retail)
Hospitality 475 2.0% 104 5% 1,301 297 1,598
Automotive 552 2.0% 121 5% 1,510 345 1,855
Entertainment 882 2.0% 193 5% 2,414 551 2,965
Health 3,368 2.0% 738 30% 55,320 12,630 67,950
Legal 359 2.0% 79 95% 18,652 4,258 22,910
Education 2,379 2.0% 521 15% 19,541 4,462 24,002
Other 4,948 2.0% 1,083 20% 54,174 12,369 66,543
Government 2,270 2.0% 497 25% 31,076 7.095 38,171
Other 73 2.0% 16 40% 1,599 365 1,964
TOTALS 36,923 8,086 369,439 84,349 453,788

Sources: ESRI-BIS; Leland Consulting Group
Note: Employment growth rate from 2006 State of Wyoming Economic Business Outlook
assumes 250 s.f. of office space per office employee



Martin’s CO-OP
WORKING

(4 been in the Old Yellowstone clients and
F\; F\’ 9 District for ten years. We friends. It
SAUE found our perfect building provides a wonderful mix of uses. The Old Yellowstone

here. It was orig’inaﬂy built to house the co-op for the District provides a sense of neig}l})orhood with a sense

county, and then became a l)attery shop. We gutted the of community. It is becoming an urban center that is

interior, creatively preserve(l the exterior facade, and diverse, warm, and Welcoming'.
designed our own ‘cooperative] We can have both of our 1 o }l ”
businesses under the same roof, and still have room for a CC e 10ve lt cre.

getaway apartment andfenced courtyar(]. for entertaining

Stan & Carol Martin

Co-Owners,
Martin’s Co-op




(GETTING STARTED

Regulatory Considerations

Development in the Old Yellowstone District is regula‘ced })y a Form-Based
Code. This regula‘cing plan is intended to integrate urban &esign, building

form, placement, use and design as a means for implementing the Master

Plan, dated Septem})er 2007.

The Form-Based Code is comprise(l of four interrelated elements:

- A Zoning district narrative clescribing purpose, intent, applica]aility and
design.

<A Regula’cing Plan that describes the areas within the development

project where speciﬁed. Luilding types may be located.

: Builcling envelope and street standards that describe the allowable
height, clisposition and use for the speciﬁed Luil(ling types and right—
of—way, travel 1ane, center meclian, parlzing, terrace and/or sidewalk and

alleyway width for the speciﬁed thorough{ares.

- Design standards for guiding specific aspects of })uild.ing and site design.
The design standards apply to existing and new facilities.

The former Fire Station #1, located at 302 South David Street, was redeveloped into
a professional office building in April 20085.



City of Casper “Tool Chest” for Financing Development: The City of
Casper will provide financial assistance through direct investment into
infrastructure and through the facilitation of loan programs to clevelopers

and business owners. A variety of financial programs are available:

1. New Market Tax Credits
a. Economic clevelopment program created 1)y the U.S.
Department of the Treasury.
b. Provides the incentive of federal tax credits to businesses

which locate in redevelopment areas.

c. Typicaﬂy used on projects > $1.56 million in value. St 4 - 7 ' )
d. The City could facilitate the program on applicable 3. Wyoming Business Council Program Partnerships
projects. a. Business Ready Community Grant & Loan Program
i. This program finances put)licly—ownect infrastructure
2. Economic Development Assistance Program — tuncling to serve development needs.
via Section 108 of the U.S. Housing and Urban Development ii. The City of Casper could serve as the applicant
federal loan guarantee program. b. Wyoming Business Council — Revolving Loan Fund for
a. Below-market loans from the City are available in facade renovation.
partnership with a local financial institution and must be i. Loans are available to businesses in downtown
tied to joln creation. The loan would apply to 30% of the commercial districts; repayment at a rate of 4%.
total project value.
b. The City would facilitate the program on applica]ale 4. Economic Revitalization — Revolving Loan Fund (ER-RLF)
projects. a. Funding 18 capitalize(l t)y the City of Casper’'s CDBG
c. Available to projects 1in the downtown core or allocation which is appropriated by the United States
reclevelopment area. Department of Housing and Urban Development.

b. Below-market loans from the City are available in
partnership with a local financial institution and must be
tied to jot) creation. The loan would apply to 10% of the
total project value.

c. The maximum loan amount would be $50,000 at 2.6%
for 10 years.

d. The City would facilitate the program on applicatlle
projects.

e. Available for real estate acquisition and/or real estate
construction in the downtown core or redevelopment

area.




5. Community Developlnent Block Grant Funds (CDBG)

Applicable activities that create economic opportunities
(Note: Written application to the City is recluirecl; funding cap
will exist):

i. Demolition and clearance of dilapidatecl structures.

ii. Waiver of landfill fees.

iii. Retention of a licensed architect for consultation

services.
iv. Assistance with tap fees.
v. Sidewalk construction and han(licap accessi})ility ramps.

vi. Facade upgrade - ma’cching grant program.

6. Department of Commerce — Economic Development
Assistance (EDA) grants

a. City staff will pursue applicable grants for business owners

The Urban Renewal Division b i

.-~

The Urban Renewal Division for the City of
Casper was created to bring pul)lic and private
investment together in the redevelopment plan for
the Old Yellowstone District. The Urban Renewal
Division has ]arough’c attention to this downtown
clistrict, and it will continue to build momentum.
Projects build on one another maleing the Old
Yellowstone District a destination for worleing,

living, playing, and creating.

The Urban Renewal Coordinator works &irectly
with clevelopers to create functional and
ﬂourishing properties. When you are reacly to
discover the Old Yellowstone District and create

your own history here, contact:

Liz Becher, Urban Renewal Coordinator
City of Casper
200 North David Street
Casper, Wyoming 82601
307.235.8241 phone
307.235.8362 fax
WWW.Casperwy.gov

lbecher @ cityofcasperwy.com




Movie Palace
Investments

PLAYING

‘ ‘ Iris Movie Theatres provicle a place for ‘playing’ alnmen
e in the Old Yellowstone District. We have enjoyed

creating movie theatre experiences all over friend, or inclulge in an after-work drink, before settling into one

Casper; theatres that are designed with the historical nuances of our cushioned lounge chairs and relaxing with a great movie. The
of their neighborhoods and with the features that our patrons Old Yellowstone District is a terrific asset for downtown Casper.

appreciate. Downtown theatres embrace the old and the new. Our ItVS an ideal IOCatiOIl £01'

patrons can easily walk to our location, stopping to dine along

the way, sllop in local })outiques, gral) a cup of coffee with a new Playing’ or Aoing Lusiness

Randy Pryde

Partner with Craig Hosey & Mike Ito, ol
Movie Palace Investments, LLC

”
. or both. e




AREA ATTRACTIONS

Arts & Culture

The arts enrich usall ... Casper’s culture is rich in diversity, blending
the old with the new, using values and hard work of the past to carry
out cutting—eclge ideas and accomplishments. Whether your taste
runs to opera or jazz, to poetry or photography, to community
theatre or Broadway classics, Casper is unique in the breadth and
&iversity of the arts and cultural venues it affords. We invite you to
take a moment and enjoy these local cultural experiences:
. Nicolaysen Art Museum & Discovery Center (www.thenic.org)
* Wyoming Symphony Orchestra (www.ramshorn.us/WSO0809)
* Casper College Gertrude Krampert Theatre
(www.caspercollege.eclu/theatre)
* Stage [II Community Theatre (www.stageiiithea’cre.org)
* ARTCORE (Www.artcorewy.corn)
* National Historic Trails Interpretive Center
(www.lnlrn.gov/wy/st/en/NHTIC.html)
* Fort Caspar Museum (www.casperwy.gov)

* Casper Events Center — Best of Broadway (www.caspereventscenter.com)

North Platte Rive

Located in the heart of central Casper, the Platte River Par]eway provicles a constant flow of
water through 4 drop pools in the Whitewater Park, perfect for lzayalzing, rafting, ﬁshing,
or splashing around. The Parkway also hosts a Leautiful]y paved path to enjoy the river
environment while promoting an active lifestyle for health and well—l)eing. The Platte
River Parkway Trust oversees this beautiful asset for our community, and hosts numerous

festivals each year. Learn more at www.platteriverparlzway.org.

(Top) The Living Garden performers entertain audiences at the annual Nic Fest, sponsored by the Nicolaysen Art Museum.
(Bottom) Kaya]eers from around the region enjoy the Casper Whitewater Parle, located on the North Platte River.




Retail / Entertainmen

In addition, retail and entertainment options in the area abound. There are a variety of
wonderful shopping venues, exciting sporting events at the Casper Events Center, beautiful
downtown parlzs and sculpture gartlens, gol{‘ing at the Three Crowns Golf Course — designe&
lay Robert Trent Jones, Jr. — and a magni{'icent view of Casper Mountain, only a 10-minute

drive from downtown. (Source: Casper Area Convention and Visitors Bureau )

Memorial Day Car Show - An annual event that features hundreds of restored and
classic vehicles from the decades. Participants from around the region can check them
out up close and personal, as Jclqey line the streets in the Old Yellowstone District. Saturclay
night hosts an outdoor sock hop £eaturing the sounds of the oldies.

12-24 Clu]) Beneﬁt Concert — In ]uly 2009, the Old Yellowstone District was the scene
of a funclraising concert to benefit a local substance abuse center. The 12-24 Club is in
the midst of a capital campaign to restore a vacant })uilcling in downtown Casper that
will facilitate 12-step recovery programs. Savannah Jack, from Nashville, entertained the

audience.

Platte River Revival — An annual event that boasts 500+ volunteers who give of their time
ona Sa’curclay morning in Sep’cemlaer to clean up debris from the beautiful North Platte River

and its })anlzs, as well as plant trees. The clean—up stretches for approximately 4.5 miles, both
cast and west of the Old Yellowstone District, and on both sides of the riverbank.

(Upper Right) The Memorial Day Car Show is an annual festival in the Old Yellostone District. (Bottom Left) Knapp Supply in the Old
Yellowstone District offers fashionable and functional kitchen items in a stylish merchandising format. (Bottom Middle) The audience loves
the live music at the 12-24 Club Benefit Concert. (Bottom Right) Local business teams participate in the Platte River Revival each fall.
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Adbay.com
CREATING

O 1
(44 businessis all about creating. We es of City Council members
u he]p businesses and organizations and the City of Casper staff.
communicate with their customers through Those visionaries have assembled a full-time team, timeline and

effective design, original websites, and fresh imagery, whether it’s at resources for its redevelopment vision. This team shares the same

the supermarket, along the interstate orin their living room. The Old

vision — to create a mixed-use, mixed-income downtown. I am
Yellowstone District is all about creating too. The transformation proud to have a business in the Old Yellowstone District.

of the Old Yellowstone District into a vibrant and healthy business / I plan tO llelp the Cl‘eatiVe g’lTOthl
residential / entertainment district has been guided })y the creativity . . ”
of this area in whatever way | can.

Shawn Houck

Owner,
Adbay.com




PROJECTS

In Spring 2010, the Wyoming Department of
Transportation will partner with the City of Casper, via a
federal grant, to completely rebuild four blocks of the Old
Yellowstone Highway in the District. All infrastructure
will be upgrade(l, and street amenities, such as music,
decorative 1ighting, branded street signs, benches, and
bike racks will be incorporate(l into the live, work, play
hfesty]e of the Old Yellowstone District. The project will
be completed Ly October 2010.

(Below) Land Use Plan for the Old Yellowstone District

Riverfront

Mixed Use‘?\ e

Tra

Corridor
Mixed Use . ——=

= L=— Neighborhood

- Mixed Use: i~




CREATION IN ACTION

‘ ‘ Iwas 16 years 01(1, I worked in the Old Yellowstone
s;\’ District at a dealership waslqing cars, changing oil

and (].oing minor mechanical work. The main road

througl’l the area was the old highway to Yellowstone National Park. It
was populate(l with service stations, parts houses and dealerships through
the mid-60’s before 1-25 was built. I immedia’cely found the area to be
inviting for a car loving person. In 1989 I found a home in the area
for my then ﬂedgling business, Sound & Cellular Inc. During this time

I watched the area undergo many changes. The Amoco oil refinery
closed and the reclamation l)egan, c}langing the face of the area
- and the riverfront. When the old ‘Tripeny Motors’ Luil(ling came
;j up for sale, I thought, ‘what better p]ace to keep my old cars than an

! old car &ealership.’ So, in October 2004, I now had the catalyst

for what was to become the “Yellowstone Garage.” | have since

urchased more old l)uildings, and will be Worlzing to make this
area the wonderful ‘retro’ place to hve, worle, and play for my
{amily and neighl)ors. My son and I love to ride bikes around
the neigh]aorhoocl and along the river pathways. I call this place
home, and hope that any newcomers to the Old Yellowstone
| District preserve and enjoy the rich history and character that
the area has to offer.”

— John Huff, Owner, Yellowstone Garage

Spotlight on
Yellowstone
Garage



MORE (CREATION IN ACTION

Dsasumo Asian Bistro (Top Left): In 2007, the owners of Dsasumo —
an Asian bistro and sushi bar — purchased the vacant VFW downtown and
remodeled it into a trencly, popular clining spot. The bistro features patio clining
and offers night life to the Old Yellowstone District. The City of Casper assisted
the project with a loan through their Economic Revitalization - Revolving Loan
Fund program.

Poplar Wine & Spirits / Vintage Wine Bar (Bottom Left): Mike and David
Reid broke ground on the future site of Poplar Wine & Spirits and Vintage Wine
Bar in summer 2007. This neighborhood business is a gathering spot for after-

work drinks and weekend entertainment.

Rising Lotus Wellness Center (Below): In 2008, three local businessmen
who are also great friends purchased the vacant Cutting Board Luilcling and
'~ redeveloped it into a mixed use office and professional building. The building is
situated in a prime location between downtown Casper and the Old Yellowstone
District. The businessmen immedia’cely remodeled the inside of the main floor
space into the artistic and holistically-designed Rising Lotus Wellness and Allergy
Center. The upper floor was remodeled into a contemporary office space for
Pillar Structural Engineering. The City
of Casper assisted the project with a loan
through their Bconomic Revitalization -

Revolving Loan Fund program.




Credits & Special Thanks

2009 - 2010 Old Yellowstone District and South Poplar

Street Advisory Committee:

+ Bill Brauer, Casper City Council

* Kate Sarosy, Casper City Council

* Joel Burdess, Casper Planning and Zoning
Commission

* Jim Saylors, Casper Planning and Zoning
Commission

* Bob Harrington, Casper-Natrona County Health
Department, Property Owner Representative

* John Huff, Sound & Cellular, Property Owner
Representative

* Carol Martin, Martin & Company, Property Owner
Representative

* Paul Meyer, Wyoming Automotive, Property Owner

* Ron Salveson, Knapp Supply, Property Owner

Representative

Photo Credits:

* Kevin Anderson, Casper College Archivist

* City of Casper

+ C.L. Getchius Pllotog'raplly (www.clgphotos.com)
% Jolln Huff

G ]olln Naquin

* Dick Schulte (pesonal calendar coﬂection)

* Larry Winzenried, Winzenried Photo

Contributing Writers:

* Liz Becller, Urban Renewal Coordinator, City of
Casper

* April Getchius, AICP, Community Development

Director

Production Design & Layout:
- A(H)ay.com

Special thanks, also, to the business and property owners
in the Old Yellowstone District who provided photo
opportunities, historical narratives, and genuine support

for the creation of this marketing piece.
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Partner Links

Check out this awarcl—winning community on our partner links!!!!

ARTCORE ... o LR . D www.artcorewy.com
Casper Area Convention & Visitors Bureat .........ococouvviueeriniecinniccnnnn www.casperwyoming.info
Casper Area Economic Development Alliance ... Www.casperworlzs.loiz

][eatures a fu// list o][community awards that Casper has received Zyy well-known media names

Casper Area Transportation Coalition (CAR@) Y. www.casperareatransportation.com
Casper Cllaml)er of COTIIMETTE .1 on e e oo, S— Www.casperwyoming.org
Casper Colleg’e ............................................................................................................... www.caspercollege.edu
Casper Co]_lege Gertrude Krampert Theatrc@ X... 55\ .......... www.casperco”ege.edu/theatre
Casper Events Center — Best of Broaclway ............................................. www.caspereventscenter.com
Casper - Natrona County Health Department ......c.cccoeiviineiniiniinicnicnee www.casperllealth.org
City of G175 IOy 1 S - SRR L WWW.Casperwy.gov
Downtown Development Autllority /

Downtown Merchants and Professional Association.........cc.cccooevvevecnne. www.clowntowncasper.com
Elkhorn Va]ley Rehabilitation Hospital .................................................... }lttpl// evrh.ernesthealth.com
| Etoyifh Corsymmadiinnsrs: ISR ) e SES o . & WWW.Casperwy.gov
Mountain View Reg’ional Hospital ......................................... Www.mountainviewregionalhospita].com
National Historic Trails Interpretive Center..........c.cccceuevernennn. www.blm.gov/ wy/st/en/ NHTIC.html
Natrona County SHETTINEE L AR T www.natronaschools.org
Nicolaysen Axt Museum & Discovery Center............ocouiuieiireieeiiieieeiseeisieseesssessssseenenns www.thenic.org
Platte River Parlzway ...................................................................................... Www.platteriverparleway.org

Stage I1I Community Theatre.........c..ccoooovvvrveriveiiecieciesesees e, www.stageiiitheatre.org

State of Wyoming Economic Analysis DivziEion . 0 B e, http:// eadiv.state.wy.us/
Western Reg‘ional (ISR CCTNE T |\ ......_....................cooecrrenriennrenrannees http://wrcc.dri.edu
Wyoming Behavioral Institute ...........o.cooviiiieieieececeeeeeeeeeeeeeeeeee e www.wbi}lelp.com

Wyoming Department of Transportation www.dot.state.wy.us

Wyoming R KT U I || . ... www.wmenet.org
Wyoming State Historical Preservation Office .........c..cccooovvovvvieninnnn http://wyoshpo.state.wy.us/ clg

Wyoming Syrnphony Orliaie o b T TR - www.ramshorn.us/WSQ0809
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